
Anita Roddick 
 

        “The end result of kindness is that it draws people to you.” 
 
Anita Roddick was born Anita Pella in the seaside town of Littlehampton, 
England in 1942.  Her parents were Italian immigrants who owned a small café. 
Anita learned to have a good work ethic, although she likened her job as 
“legitimate child labor.”  Roddick's parents divorced when she was 8 and her 
mother married her first husband's cousin.  
 
At an early age she read a book on the Holocaust.  The pictures of the human 
suffering by the victims in concentration camps gripped her so that it altered her 
life forever.  
 
The book made a lasting impression and raised her interest in human rights and 
justice.  Her emotional reaction to what she saw, "kick-started me into a sense of 
outrage or sense of empathy with the human condition."  She was also shocked 
to find out several years after her step father died that he was her real father.  It 
was a story of romance that intrigued her. 
 
In 1962 she received a scholarship to work on a kibbutz in Israel.  It caused her 
to love international travel and cultures.  Her time on the kibbutz ended when a 
childish prank she was involved in got her fired.  It freed her from the 
responsibility of teaching.  She hitchhiked her way back to England.   
 
After holding several jobs, she took some savings and traveled through Tahiti, 
New Hebrides, New Caledonia, Australia and on to Johannesburg — her last 
stop. She was expelled from South Africa after going to a jazz club on black 
night, violating apartheid laws. 
 
On her return home to England she met her husband, Gordon Roddick.  The two 
were married in 1971.  They owned and ran a restaurant and a small hotel.  It 
was hard work and Gordon went off to ride a horse from Buenos Aires to New 
York, leaving Anita with two children to take care raise alone.  Out of necessity 
and a need for survival, she began to look for a way to make ends meet.  She 
chose the cosmetics industry.  
 
Anita concocted cosmetics from "every little ingredient with a story" that she had 
stored in her garage.  She opened her first shop in Brighton with just 15 products, 
which she packaged in "five sizes so at least it looked like I had at least 100."  
She told friends later that she chose skin care because, “women will always use 
the body as a canvas, a playground. Even when they were taken to the gallows, 
women would always want to put some makeup on." 
 
Anita used all natural ingredients inspired from her world travels. She had a 
difficult time getting a loan from the bank, showing up in a t-shirt, jeans and two 



children on her hip didn’t help, either.  On Gordon’s return he dressed her in a 
conservative business suit and the loan was secured.  She bought a few 
ingredients and rented a small space in nearby Brighton.  She opened the Body 
Shop in 1976 with only five products but in several sizes.  
 
She had been frustrated with the lack of variety in times past while cosmetics 
shopping.  For containers she used bottles form hospitals made of plastic.  Still 
without a lot of capital, she made a practice of refilling customers’ bottles.  This 
was a popular idea in the environmentally-conscious era she lived in.  Five 
products looked like hundreds and it paid off.  The shop was thriving in a very 
short time. 
 
She had opened a second store and customers were asking if they could start 
their own Body Shop branches. The Roddicks set up a system of franchises. 
They used the capital raised to expand the range of products. Within six hears 
they were opening 2 shops per month. In 1984 The Body Shop went public.  
 
Aside from establishing itself as a skin care authority, The Body Shop shifted 
itself from just a cosmetics care store to a platform for political activism. The 
newly launched public company had a vision: “to dedicate our business to the 
pursuit of social and environmental change.”  Thanks to Roddick's strong 
personal sense of social responsibility, they were one of the first for-profit 
companies to come out against animal testing.  Many companies today have 
followed their lead.  
 
Today The Body Shop has over 1,980 stores and more than 77 million customers 
in 50 different markets serving customers in over 25 different languages.  Its 
success has put Roddick's net worth at more than $200 million.  The Body 
Shop's activism "is not about marketing.  This is not about one penny being spent 
in so-called cause-related marketing which is disingenuous.  This is about having 
a passion to shout out and be persuasive about what you do."  
 
Anita stepped down as co-chairman to work as a consultant in one of her stores. 
She used the rest her time to advance causes in campaigns against human 
rights abuses and exploitation of the underprivileged.  She donated $1.8 million 
donation to Amnesty International's School for Activism.   
 
Regarding her success as an entrepreneur Anita said, "I want to define success 
by redefining it. For me it isn't that solely mythical definition - glamour, allure, 
power of wealth, and the privilege from care.  Any definition of success should be 
personal because it's so transitory.  It's about shaping my own destiny."  
 
She was honored with a knighthood and helped launch a university business 
degree course.  Roddick defied expectations and became successful with her 
dream from childhood to fight for human rights and justice.  Anita died of an 



acute brain hemorrhage on September 10, 2007.  She kept her promise to leave 
her fortune to charities on moral purposes.  
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